‘JFK 9 GROSSES $ 3.6 MIL I1 1 ST O’SEAS WEEKEND 


BY DON GROVES 


LONDON — Benefiting from 
saturation publicity washing over 
from film’s stateside release, 
“JFK” had a thunderous opening 
weekend in six foreign markets, 
grossing $3,623 million. 

The numbers were described as 
“outstanding” for each print and 
each territory by Warner Bros. Inti, 
president Richard Fox. Reached in 
Paris, Fox said Oliver Stone’s film 
is performing strongly across all 
demographics. 

In Germany, the take was $1.2 
million from 120 prints (162,750 
admissions); in Australia, 
$635,000 on 61 screens; and in 
Austria, $107,000 on 11 (13,500 
admissions), all in four days. 

The film grossed $1,345 million 


in the United Kingdom on 183 
screens, $253,000 in Switzerland 
on 21, and $83,700 in Denmark on 
10, all in three days. 

Game plan is to expand the print 
numbers in each market “as busi- 
ness dictates,” per the exec. 

WB worked furiously to ready 
“JFK” for overseas as soon as pos- 
sible after the Dec. 20 domestic 
debut. 

“We wanted to maximize the 
controversy (fueled by American 
publicity) by positioning the film 
early, get the dubbing done and get 
it out in late January,” said Fox. 

The director has enthusiastically 
dedicated himself to a promotional 
tour throughout Europe and later 
will go to Latin America in what 
Fox likened to a “crusade.” The 
publicity whipped up by the foreign 
release is stamping “JFK” as an 
event picture, which is “just what 


we were hoping for,” Fox added. 

Pic opens in France and Sweden 
this week, and rolls out in Italy Feb. 
6, in Spain Feb. 14 and in Japan 
March 20. Latin America is slated 
for early February. 

This is a shrewd time to unleash 
a high-profile film such as “JFK,” 
as few films of consequence have 
opened overseas since Christmas. 
“A lot of our competitors did not 
want to go against us,” Fox con- 
cludes. 

Fox said it’s “too early to say” if 
WB believed the foreign release 
eventually would outperform the 
strong domestic tally. However, 
after studying the initial numbers 
with the studio’s partners in the 
production, Arnon Milchan’s Re- 
gency Inti., Canal Plus and Ger- 
many’s Scriba and Deyhle, he de- 
clared, “We’re very bullish.” 


